Exchange programme International Business (late January 2027 - till early July 2027 - spring semester)

Please pay attention!

iR

Free selection of subjects (available on both campuses)

Free selection of subjects (only available on Enschede campus)

Fixed block - Minor Conscious Business (30 EC - only available on Enschede campus and limited number places available)

W ION

UNIVERSITY OF
APPLIED SCIENCES

L.31743 |T.57570 Management Essentials: People, Teams, and Organisations PLO 2: Business Transformation Thestudent... In this module you will develop the essential skills to dissect and 1 5 140 Digital test
PLO 3: Relationship Management 1. definestheinternal characteristics of an organisation and recognises how the understand the internal dynamics of international organisations,
PLO 1: International Business interrelationshipsinfluence organisational performance and sustainability utilising appropriate models and theories. The course empowers you to
Opportunities 2. analysestheinternal environment of an organisation by applying an appropriatecritically assess the strengths and weaknesses of various organisational
model or theory characteristics, such as structures, culture and systems, paving the way
3. explains how strategy, structure and systems should align and reinforce each for insightful recommendations for enhancing organisational
other performance.
4. identifies challenges and opportunities related to organisational characteristics
and systems of international organisations. Through a mix of theory, case studies, and hands-on exercises you will
5. exploresintroductory frameworks for understanding change management and | engage with real-world scenarios, enhancing your comprehension and
human dynamicsin organisations. application of concepts.
6. explains how diverse perspectives and skills contribute to organisational
performance, adaptablity and sustainability ofinternational organisations
L.30657 |T.56400 |International Trade PLO 2: Business Transformation Thestudent... The module 'International Trade' provides you with a basic 2 5 140 Digital test
PLO 3: Relationship Management 1. explainstheimport and export activities of a company understanding of the export and import activitiesa company can exploit
PLO 1: International Business 2. explainstheinternal and external criteria (including stakeholders) when trading [in relation to the chosen strategy and goals. In this module you will also
Opportunities internationally and collectsinformation about relevant criteria when trading consider thetriple bottom line principle (People, Planet, Profit) to
internationally foster the activities exploited.
3. selectsa country when exporting/importing
4. definesthe strong and weak points, as well as opportunities and threats ofa
company when trading internationally leading to creating multiple values
5. explainsto which extent acompany is ready for international trade and explains
the different entry strategies when exporting
6. evaluates the impact of the external criteria (including stakeholders)on a
company when trading internationally, focusing on multiple value creation
7. determines future steps/activities when trading internationally aiming for
multiple value creation
8. describes how to build and maintain sustainable business relationships with
stakeholdersin international trade
L.30655 |T.58511 [Supply Chain Essentials PLO 2: Business Transformation The student... In thismodule Supply Chain Essentials, you will diveinto the 1 5 140 Digital test
PLO 3: Relationship Management 1. analyses the (international) supply chain of acompany using the SCOR model fundamental elements of the supply chain using the SCOR model. The
2. explainsthe supply chain elements for a given case/company using (parts)ofa  [focus lies on understanding and mastering sourcing materials, supply
model chain planning, manufacturing products, distributing the products, and
3. illustrates the supply chain strategie(s) for a given case/company within the comprehendingall activities related to the return process or reverse
elements of the SCOR model logistics to foster amore circular economy. Throughout the course, you
4. understands the different supply chain strategies and their effect on will explore operational processes and international supply chain
(international) supply chains strategies. You will analyse and addressimportant KPls and
5. explains the different risks and its effects on a (international) supply chain ofa  [organisational risks. Additionally, you will learn how to highlight the
company importance of understanding supply chain vulnerability and resilience,
6. translates theimpact of the supply chain qualifications within a specific aswell as major qualifications and their impact on the (international)
industry to the (international) supply chain supply chain.
7. understands the effect and impact of organising a (more) circular supply chain
8. classifies the difference between internal, external, local and global stakeholders
Total 15EC



L.30658 |T.58512 |[International Environment PLO 3: Relationship Management Thestudent... In this module, you will explore theinsand outs of the external 2 5 140 Digital test
PLO 1: International Business 1. identifies and describes key figures of an international context, markets and/or | environment in which international companies operate. You will also
Opportunities customers gather information from different secondary sources (such as from
2. explains and extrapolates key figuresin relation to international context, databases) about international trends and developmentsin the external
markets and/or customers environment. You will also look at how these trends affect a specific
3. collects data from multiple independent sources regarding current trendsin the [company or industry and explain why they matter. Plus, you will collect
international environment and explain important numbers about global markets and customers.
4. describes current trendsin the international environment using an appropriate |You will also study how the macro-environment (like politics and
model economics) affects acompany. Overall, you will blend theory with hands-
5. determinesand argues therelevance of trendsin relation to a selected company |on learning to understand how international trade works.
orindustry
L.31769 |T.57598 of Technology and PLO 1: International Business Thestudent... Technol is fund. ally resk our international world, 1 5 140 Assignment
Opportunities 1.analyses and evaluates (expected) opportunities or threats using scenario transforming the products we use, the services we access, and the ways
PLO 2: Business Transformation lanning and techni to defineachall for i | b create (multiple) value and operate acrossdisciplines. The
innovation within an international business context. market landscapeis evolving rapidly, influenced by shifting customer
2.identifiesand selects technol that enable ful innovation within an [demands, heightened competition, and dynamic contextual factors,
international business context. leading to increased complexity and uncertainty. In this context,
3.conductstechnology profiling and —lifecycle stage assessment to enable international business professionals should be equipped to anticipate
meaningful innovation within an international business context. emerging trends and disruptive changes, evaluate their potential
4.determines technology adoption potential to guide meaningful innovation impact, and strategically guide organizations by consciously embracing
within an international business context. technology and innovation to enhance and create business for
5.develops an approach for sourcing technology that aligns with innovation goals |sustainable growth. This module delvesinto the management of
in aninternational business context. technology and innovation, equipping you with the knowledge, tools,
6.utilizes technol effectively in d. aprototype of an innovative solution |and skillsto design ful hnology-driven business solutions
tailored to international business needs and societal interests. while considering theimpact of it on stakeholders.
7.performsimpact analysis to assess the implications of theinnovative solution
within an international business context.
Total 10EC




Take note: you can only select 1 elective from the list:

- Digital Marketing and Data Driven Decision Making

- Entrepreneurship

- Spanish Language and Cultures

- Accounting Information Systems & Risk Management

- Asia’s Business Ecosystem: Insights from China and India
- Continuous Improvement or E-Commerce

- Branding and Positioning

L.31774 [T.57613 |Digital and Data Driven Decision Making (it is not possible to select only Data Driven Decision Making or Digital Marketing, so you will have to participate in both) 2 5 140
DT.50472 |Data Driven Decision Making PLO 1: International Business Datadriven decision making: Data Driven Decision Making: Assessment
Opportunities 1.interprets datato recognize key international business patterns and trends by This module offers an in-depth exploration of data-driven decision-
PLO 2: Business Transformation using toolslike Power Bl and Tableau to analyze data and understand its making and the tools and techniques necessary to succeed in today's
PLO 3: Relationship Management implications for decision-making. business environment in which digital insights and tools play a pivotal
2.assessinternational business situations to r d data-driven solutionsby [role. Studentswill learn how to effectively use datato enhance business
evaluating different challenges and suggesting appropriate actions based on operations and communicate insights across various organizational
analyzed data. levels. As part of the section on data-driven decision-making, students
3.creates user-friendly dashboards to share businessinsights by devel clear |will work hands- on with dashboard toolssuch as Power Bl or Tableau.
and visually ling tools that e data effectively to team members |They will learn to conduct data analyses, create dashboards, and focus
and stakeholders. not only on the technical aspects but also on problem analysis,
4.uses data to support di with stakeholders by explaining ideas, solving |communicating insights, and managing interactions with stakeholders.
problems, and collaborating effectively in an international business context.
DT.50473 |Digital Marketing PLO 1: International Business Digital Marketing: Digital Marketing: Portfolio
Opportunities 1.outlines online marketing elements within the structure of a conscious business [In the digital marketing portion of the module, students will explore the
PLO 2: Business Transformation plan opportunities and challenges of creating, delivering, and promoting
PLO 3: Relationship Management 2.describes and analyses the international market, the customer and the (unique) [valueonline. Thisincludesan in-depth look at the digital marketing
value proposition funnel and how marketing and sales tools, channels, and content types
3.creates adigital awareness strategy can be used to build long-term, profitable customer relationships.
4.appliesdigital toolsto create consumer interest
5.designs a digital point of sale
6.demonstrates how to apply digital toolsin an international environment to
promote loyalty and advocacy
p hip (it is not possible to select only Entrepreneurship 1 or Entrepreneurship 2, so you will have to participate in both)
L.31770 |T.57601 |Entrepreneurship 1 PLO 1: International Business The student: In the Entrepreneurship 1 module, the student researches stakeholders 1 5 140 Portfolio
Opportunities 1. conductsresearch to collect and analyse stakeholders and trends to understand [and trends to understand the societal context. Identifying needs or
PLO 3: Relationship Management the societal context. opportunities, they generate and refine ideas using creative techniques.
2. identifiesarelevant need or an opportunity in the societal context. Through design thinking, they develop prototypes and test them with
3. appliesideation to generate and select possible solutions. thetarget audience. Based on insights, they refine the concept and
4. develops a meaningful prototype and a suitable plan to test assumptionswith  |visualize a sustainable, viable business model.
thetarget audience.
5. appliessuitable testing and determinesvalid learnings and future courses of
action.
6. visualizes a business model to create value for stakeholders.
7. demonstrates the viability, feasibility and sustainability of a business model.
L.31775 |T.57617 |Entrepreneurship 2 PLO 1: International Business Thestudent: This hands-on elective helps students develop entrepreneurial skills for 2 5 140 Portfolio
Opportunities 1. formulates relevant individual learning outcomes (ILOs), that align with relevant [launching and growing a business with impact. Through coaching, self-
PLO 3: Relationship Management entrepreneurship competences for launching, developing and running a new directed learning, and collaboration, students become conscious
business towards desired impact. entrepreneurs. They create a Personal Entrepreneurial Ambition Plan,
2. designsa Personal Entrepreneurial Ambition Plan. set learning goals, and track progress. By executing and reflecting, they
3. performsthe activities to achieve their ILOs and collects evidence of these build key competences beyond immediate business success.
according to their plan.
4. reflects on their development during the semester and assesses their own results
according to their plan.
Total 15EC




Spanish Language and Cultures (it is not possible to select only Spanish Language and Cultures 1 or Spanish Language and Cultures 2, so you will have to participate in both)

L.31771 |T.57603 |Spanish Language and Cultures1 PLO 3: Relationship Management The student: In the Spanish Language and Cultures module, students develop basic 1 5 140 Assessment
PLO 4: Self-management 1. explains and uses Spanish familiar everyday expressions and basic Spanish Spanish skills while exploring traditions and histories. The course also
phrases aimed at the satisfaction of needs of a concrete type. covers business etiquette and ication in Spanish. ki
2. interactsin Spanish in asimple way provided the other person talksslowly and [cultures. Through interactive lessons, authentic materials, and group
clearly and is prepared to help. projects, students enhance their language proficiency and cultural
3. identifies and explains the values, similarities, differences and diversity of the awareness, preparing them for further studies or travel.
Spanish speaking cultures, preparing the students to conduct business
appropriately and/or to enhance their future travel experiences.
L.31776 [T.57618 |Spanish Language and Cultures2 PLO 3: Relationship Management Thestudent: Thiselective moduleisa continuation of the Spanish Language and 2 5 140 Assessment
PLO4: Self-management 1. explains and uses familiar everyday expressions and basic phrases aimed at the  [Cultures 1 course and is open to students who have completed Spanish
satisfaction of needs of a concrete type. Language and Cultures 1 or have an Al level in Spanish. It enhances
2.interactsin asimple way provided the other person talks slowly and clearly and |language skills and cultural knowledge, focusing on practical
isprepared to help. ion and business aspectsin Spanish. king countries.
3.identifies and explains the values, similarities, differences and diversity of the
Spanish speaking cultures, preparing the students to conduct business
appropriately and/or to enhance their future travel experiences.
L.32015 |T.57687 |A il Systems & Risk (itis not possible to select only Accounting Information Systems or Risk Management, so you will have to participate in both) 1 5 140
1.31856 |DT.50539 |Accounting Information Systems PLO 2: Business Transformation The student: Accounting Information Systems:
This courseis focused on data, transaction data processing, and
describes the difference between data and information, different aspects regarding [information, and is IT-based. It applies a web-based ERP application for
information and accounting information system (AIS) and major business trade companies: Exact Online Handel Premium (EOL). The spreadsheet
processes. application Excel will be used for additional analysis and reporting
describes different aspects regarding transaction data processing. purposes. The course bridges financial accounting with the controlling
prepares and uses data flow diagrams and flowcharts with respect to information |aspects of accountinginformation systemsand includesastrong
systems. empbhasis on risk management practices relevant to accounting and data
describes different aspects regarding databases. integrity. Students will learn to identify, assess, and mitigate risks
createstables for datastoragein arelational database and performs queries using a [associated with data handling and transaction processing, ensuring a
database. comprehensive understanding of theimplications of theserisksin a
describes threats and fraud with respect to information andillicit approach or business context.
access to computers. The course has a high level of hands-on learning, with the accompanying
describes different aspects regarding risks and controls. theory addressed through reflection questions. These questions can only
describes different aspects regarding internal controls over information systems, [be properly answered by studying the related textbook, Accounting
information systems' reliability, information security, information protection, Information Systems, Global Edition, by Romney et al.
processing integrity and systems availability. Ideally, students will take this module alongside peers from the IFA
describe different aspects regarding audit of an AlS. program, facilitating collaborationand enriching discussions on best
designsaplan for study and evaluation of internal control in an AlS. practicesin risk management and data processing.
L.31857 |DT.50540 |Risk Management PLO 2: Business Transformation The student: Risk management: Assessment
The Risk Management module equips students with the knowledge to
Recognizes and analyses different types of risks regarding (financial) management; |identify the pitfalls of (financial) governance and understand the benefits|
Recognizesissuesin (financial) management control ofarobust (financial system), while also recognizing potential
disadvantages. By exploring (financial) frameworks and regulations,
students gain a deeper understanding of the structures that shape
effective financial management. They learn to identify, assess, and
mitigate (non) financial risks, enhancing their ability to handle complex
financial challenges. Additionally, the module emphasizes the
importance of compliance with financial laws and ethical standards,
highlighting their rolein mai businessintegrity and reputation.
This comprehensive approach prepares students to navigate financial
governance with confidence and responsibility.
Total 15EC




L.31772 [T.57607 |Asia’s : Insights from China and India (it is not possible to select only Asia's or Oral Exam Chinese, so you will have to participate in both) 2 5
PLO 3: Relationship Management Thestudent: This module offers students an in-depth exploration of the current
PLO 4: Self-management state of Asia's business culture and environment, focusing
1. identifies and proposes key characteristics of potential stakeholdersin Asian specifically on the challenges and opportunities associated with
markets, specifically within China and India. conducting business in this rapidly developing part of the world.
2. r{roﬁ!es stakeho.ldersfronidiffervent cult.uralv and businesslv:lacvkgroundstvo assess Special attention will be given to China and India as primary case
their alfgnmentfarth strategic bus"‘\ess oF)Je.ctlx{es and negotl.atlon stvategles. study countries, providing essential context and practical insights.
3. applies negotiation and networking skillsin simulated business scenarios, i . . .
demonstrating cultural sensitivity in interactions with stakeholders from China, The .mf)t.:lule will include a focus on basic Mandarin Chinese
" . . acquisition as part of the language component.
India, and other Asian countries.
4. evaluates the effectiveness of different negotiation and management strategies
when engaging with culturally diverse stakeholders. Additionally, students will delve into cultural traits through
5. reflects on their decision-making process and justifies when to adapt or interactive workshops, business simulations, and cultural
maintain their approach based on the business context and cultural activities. Guest lectures from industry experts will offer
circumstances. perspectives on innovation, technology, traditions, and current
6. demonstrates the ability to communicate effectively in basic Mandarin Chinese, [economic and political developments, along with future
applyingitin professional settings. predictions for the Asian business landscape. Communication
skills will be emphasized through key aspects of doing business in
the Asian context, including business etiquette, negotiation
practices, and a detailed examination of cultural norms specific to
China, India, and the broader region.
DT.50462 |Asia's Business Ecosystem PLO 3: Relationship Management The student: Assessment
PLO 4: Self-management
identifiesand proposes key characteristics of potential stakeholdersin Asian
markets, specifically within China and India.
profiles stakeholders from different cultural and business backgrounds to assess
their alighment with strategic business objectives and negotiation strategies.
applies negotiation and networking skills in simulated business scenarios,
demonstrating cultural sensitivity in interactions with stakeholders from China,
India, and other Asian countries.
evaluates the effectiveness of different negotiation and management strategies
when engaging with culturally diverse stakeholders.
reflects on their decision-making process and justifies when to adapt or maintain
their approach based on the business context and cultural circumstances.
DT.50463 |Oral Exam Chinese PLO 3: Relationship Management Thestudent: Oral
PLO 4: Self-management
demonstrates the ability to communicate effectively in basic Mandarin Chinese,
applying it in professional settings.
Total 5EC




L.31773 [T.58555 [Ci (itis not possible to select only Continuous Improvement or A3 Report, so you will have to participate in both) 2 5
PLO 2: Business Transformation Thesstudent. This courseintroduces students to the principles and practices of
PLO 3: Relationship Management 1. Describes the core concepts of Lean methodologies, including value, value Continuous Impr and project drawingon Lean
stream, flow, pull, and perfection, and explain their rolein continuous methodologies equivalent to the Lean Green Belt certification. Students
improvement. will apply these concepts through a theoretical exam and an
2. Explains the principles of waste elimination and process efficiency, and how improvement project linked to a societal issue of their choice.
they contribute to fostering a culture of continuousimprovement.
3. Describes key Lean tools such as Value Stream Mapping, 5 Whys, and Root Cause |The course begins with the core concepts of value, value stream, flow,
Analysis, and their applicationsin processimprovement. pull, and perfection, essential for maximizing valuein processes. The
4. Analyses current and future trends by collecting and interpreting relevant data |focusison identifying and eliminating process waste, enhancing process
to forecast potential scenarios. efficiency, and fostering a culture of continuousimprovement.
5. Evaluates new and unfamiliar contexts by gathering data and identifying Throughout the course, students will use key Lean tools such as Value
potential strengths and weaknesses. Stream Mapping, 5 Whys, and Root Cause Analysis to address real-world
6. Synthesizes collected data to identify opportunities and threats for the challenges. The final deliverableisan A3 report where students
organization, leveraging these insights within a multidisciplinary team to develop [document their project findings, root cause analysis, and proposed
strategic recommendations. solutionsto thesocietal problem they selected. This A3 will be pitched,
7. Assesses the impact of potential strategies by conducting thorough impact emphasizing the practical application and communication of their
analyses to determine their viability, desirability, and sustainability. work. Assessment includes a written exam to test theoretical knowledge
and the A3 project, providing hands-on experience with continuous
improvement in asocietal context.
Students choosing the Continuous Improvement elective gain a deep
understanding of Lean principles and attain sufficient knowledge to pass
aLean Green Belt certification, which is highly valued in many
industries. This course provides practical tools and techniques for
identifying and eliminating waste, improving processes, and enhancing
customer value.
DT.50466 | Continuous Improvement PLO 2: Business Transformation The student: Digital test
PLO 3: Relationship Management
Describes the core concepts of Lean methodologies, including value, value stream,
flow, pull, and perfection, and explain their rolein continuousimprovement.
Explainsthe principles of waste elimination and process efficiency, and how they
contribute to fostering a culture of continuousimprovement.
Describes key Lean tools such as Value Stream Mapping, 5 Whys, and Root Cause
Analysis, and their applicationsin processimprovement.
DT.50467 |A3 Report PLO 2: Business Transformation Student: Report
PLO 3: Relationship Management
Analyses current and future trends by collecting and interpreting relevant data to
forecast potential scenarios.
Evaluates new and unfamiliar contexts by gathering data and identifying potential
strengths and weaknesses.
Synthesizes collected data to identify opportunities and threats for the
organization, leveraging these insights within a multidisciplinary team to develop
strategic recommendations.
Assesses the impact of potential strategies by conducting thorough impact
analyses to determine their viability, desirability, and sustainability.
Investigates and initiate research activities to identify potential internal and
external stakeholders on an international scale, based on a general problem or
assignment.
Applies continuousimprovement principles and techniques to real-world
scenarios to drive organizational performance and enhance efficiency
L.31777 |T.57619 |E-C ce, ding and P ioni PLO 1: International Business Thestudent: Thisyear 2 elective expands on the International Marketing & Sales 2 5 140 Portfolio
Opportunities 1. analyses consumer behavior, market- and competitive trends, translatingit into [module of year 1, focusing on brand development, positioning, and e-
PLO 3: Relationship Management opportunitiesand threats for abrand. commerce. Students will learn to create strong brands, understand
2. explains branding and positioning and can analyze positioning strategies consumer behavior, and apply effective strategies. Through a hands-on
3. developsabrand, including positioning and identity. approach, they will build their own e-commerce store, gaining real-
4. buildsa functional and user-friendly e-<commerce store that aligns with the world digital branding experience.
brand'sidentity and positioning.
5. designs and implements a suitable marketing funnel to create brand awareness
and attract potential customersto thee-commercesstore.
6. evaluates the effectiveness of the marketing funnel and e-commerce store and
provides recommendations for improvement based on collected data.
L.3324 |T.5790 duction to the herlands (int) In thismodule, the student learns to In thismodule, the student learns to better understand Dutch culture, language  |Dutch History 1 3 84 Assignment
better understand Dutch culture, language|and customs. Dutch language
and customs. Dutch culture
Dutch customs
Total 13EC




LUcode| EXcode Module Programme Learning Outcomes Description Indicative content Quarter| European |Hours| Contact Contact | Type ofexam
Credits hours hours
Q1 Q2
L.4503 [T.56551 |Management skills(int) For companies with an increasing degree | The starting IB professional can independently analyse and evaluate the (predicted)| The course will focus on general management skills such as: 2 4 112 3 Assignment
of complexity and in an international financial performance of an organisation from different perspectives, based on an |*Communication
context thestudent isableto issuedistilled from theinternational business context, and makes eDecision making
1. draw up and/or analysing financial recommendations regarding financial possibilities within the international eConflict Management
statements for the benefit of various business context. eCreativity
stakeholders. eSupervision, decision making and Leadership
2. draw up budgets eEffective feedback
3. carry out financial analyses *Time-and stress management
4. provide advice on the basis of financial
analyses, taking into account the various
stakeholders
L.6901 |T.56553 |[Services marketing (int) After completing this coursethestudent |Thismodule aimsto equip the student with an understanding of concepts and the characteristics of services 2 3 84 2 Assignment
will beableto: strategic marketing issues unique to the service sector. activities of a service organisation
services in different ways
-identify the characteristics of services marketing strategy for a service organisation
-distinguish the consequences of these
characteristics for the marketing
-identify activities of a service
organisation
-classify servicesin different ways
-formulate a marketing strategy for a
service organisation
L1330 |T.5779 Business marketing (int) To be able to understand and analyse Introduction, buying behaviour 1 3 84 2 Written
business markets and be able to composea Market research and segmentation
marketing mix. Product and service decisions
Price and supply chain management
Distribution and Marketing Communication
CRM & Key-accountmanagement
Sales Promotion
Marketing Planning
Total 10EC
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Fixed block "Minor Conscious Business" (only available on the Enschede campus)

Mi00922

Minor Con

Students that choose this minor will:

This minor isbuilt on the fundamental

Some ofthe activities and classes you will have are the following: 1+2 30 840
* |learn how to make use of tools and models available to a idea that business should look beyond
‘marketer of meaning’ in order to gain an in-depth ‘just’ maximising profit. Businesses should |The art of happiness
understanding of an organisation’s ‘raison d’ &tre’; employ their enormous potential for a Identity marketing
* experience how to use their strong pointsto createmore |better world by taking full r ibility [Economy of
meaningful organisations; for theimpact they have on people and the|Debating skills
*improve their debating skills; environment. This minor explores how Excursions
*learn how to translate an identity into a realistic brand conscious business can truly awaken the  |Guest lectures
promise and plan of action; potential within the economy by working |Writing a conscious business plan
e |earn that true value can only be created inside-out and towards aregenerative and inclusive
based on inclusion; world.
* research and learn about ways to ‘measure’ consciousness;
*learn how to apply their knowledge and insights to real Some of the classes that will be offered are:
companies;
*havealot of freedom to be creative and express their own |- Conscious Business Project
personal viewpoints and ideas. - Personal Brand-ID
- Economy of Meaning
- Art of Happiness
In today’s world most businesses still
operatein an economic system
(capitalism) in which the means of
production of goods and services are
privately owned and operated for a profit.
Capitalism has been a key driver of the
spectacular growth in GDP that most
countries experienced and all the
C00386 |Conscious Business Project 1+2 10 280 Assignment
C00380 |Economy of Meaning 1+2 10 280 12 12 Oral exam
C00644 |Identity & Happiness 1+2 10 140 Assignment
Total 30EC

‘With regard to the programme contents and the related credits listed on our website, we strive to reflect the reality and the actual study load as accurately as possible. The International Business School strives to keep this website as up to date as possible. If, despite these efforts, the information on or the content of this website is incomplete or incorrect, we cannot accept any liability for this.




